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Objective

Globalization of trade, the emergence of Information Economies, and the growth of

Internet have recast the role of €-Com in Business and Management. In other words €-Com
solutions and Infrastructure have become essential for creating competitive firms, managing
global corporations, providing useful products and services to customers through a better
management of information resources and commercial transactions. This course is designed to
integrate the organizational, technical, operational, practical, and strategic and decision making

aspects of €-Com solutions as required in Business and Management.
On completion of this course the students should be capable / have the knowledge in:
e Understanding of e-Business Systems

e Legal issues and e-standards
e \Website development for a Business
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